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Presentation overview

e Research to make a difference and the need to facilitate
research uptake

 The need to go beyond “open” data

* Requirements for a data based resource that facilitates
research uptake

e The South African Social Attitude Survey (SASAS) data
portal use case
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Our ultimate aim: Research uptake

"The whole point of social
science research is to achieve
academic impact by advancing

your discipline, and (where

possible) by having some
positive influence also on
external audiences - in business,
government, the media, civil
society or public debate.”

(LSE, 2011)




Y Research uptake

Activities that

e Stimulate end users of research to become aware of, access
and apply research knowledge

e Create an enabling environment that connects research with
end users in policy and practice

(Makan, 2013)
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Is “open” data enough?

Research Dissemination —\.

Research Communication

Distribute
information to
various audiences in
forms that are
appropriate to their
needs

Research Upt:
Interpret or

translate complex | proyide an enabling
research findings environment for

appropriate to beneficiaries to find
different audiences and use appropriate
information for their

own purpose

(Makan, 2013)
Who are these audiences?

What are their needs?

How can data from evidence based research be translated
to meet these needs?

How can engagement be facilitated to contribute to
research uptake?



The HSRC Research Data Service
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Share of South Africans expressing trust in the courts
1998-2012
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KNOW MORE ABOUT THE HSAC'S FIND DATA NEED HELPWITH FINDING AND
RESEARCH DATA ACCESSING DATA?

New data releases

» MIMMS Community level qualitative data: Professional health workers (PHW) 2014-15 - Eight provinces in South Africa @ =]
The data set consists of 39 transeripts of interviews with professional health workers. Gauteng province was excluded from the study as
approval from Department of Health could not be obtained.

http://datacuration.hsrc.ac.za/
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A digital data repository
The design

Data set

South African Social Attitudes Survey (SASAS) 2015: Questionnaire 1 - All provinces

All data sets Data set details Documentation ~ | Data files Outputs + “ccess conditions Contact

Data set metadata record

Download data set metadata record

Data set ID SASAS o151
* Context
Data set title South African Social Attitudes Survey (SASAS) 2015 Questionnaire 1 - All provinces
! . ? e DDI Metadata
Citation Humaln Scielnces Researcthounci.l. South African SociﬂIAttimdr.as Survey (5‘4.'%45)2015.' . reco rd W|th D|g|ta|
Questionnaire 1 - All provinces. [Data set]. SASAS no15 Q1. Version 1.0. Pretoria South Africa:
Human Sciences Research Council [producer] 2015, Human Sciences Research Council [distributor] O bJ ect I d ent Ifl er
2016. http://dx.doi.org/doi:10.14749/ 1476 436497. ( DO I )
Data set description Topics covered in the questionnaire are: democracy and governance, national identity and pride,

. .
intergroup relations, education, moral issues, personal wellbeing index, poverty, crime and safety, D ocume nta t on
voting, respondent characteristics, household characteristics, personal and household income ° O ut p uts

variables. .
e Datafiles

Out of the targeted population of 3500, 3115 responses (89%) was realized.

Data set abstract The primary objective of the South African Social Attitudes Survey (SASAS) is to design, develop and
implement a conceptually and methodologically robust study of changing social attitudes and values
in South Africa. In meeting this objective, the HSRC is carefully and consistently monitoring and
providing insight into changes in attitudes among various socio-demographie groupings. SASAS is
intended to provide a unique long-term account of the social fabric of modern South Africa, and of
how its changing political and institutional structures interact over time with changing social attitudes
and values.

The survey is conducted annually and the 2015 survey is the thirteenth wave in the series.
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Data documentation

Data documentation related to South African Social Attitudes Survey (SASAS) 2015: Questionnaire 1 -

All provinces

Data documentation

Al data sets Data set details Documentation ~ | Data files Outputs ~ | Access conditions Contact
Data documentation Intraductory information
Data collection document
Introductory information Data input notes
Ethical research document
= (12082) SASAS 2015 Readme @ .
Training mamal
This file contains important infory Research documentation er of the data. It gives background information about the data cleaning process ®
and references to the important files relating to the data sets and accompanying documents. °
°
Data collection document
°
« (11585) SASAS 2015 Questionnaire one - XiTsonga @
This questionnaire contains modules regarding democracy and governanee, national identity and pride, intergroup relations, education, moral °
issues, personal wellbeing index, poverty, crime and safety, voting, respondent characteristies, household characteristics, personal and °

household income variables.

= (11583) SASAS 2015 Questionnaire one - IsiXhosa @

This questionnaire contains modules regarding democracy and governance, national identity and pride, intergroup relations, education, moral
issues, personal wellbeing index, poverty, crime and safety, voting, respondent characteristics, household characteristics, personal and
household income variables.

« (11582) SASAS 2015 Questionnaire one - English @

This questionnaire contains modules regarding democracy and governanece, national identity and pride, intergroup relations, education, moral
issues, perscnal wellbeing index, poverty, crime and safety, voting, respondent characteristies, household characteristics, personal and

household income variables.

HSRC

Human Sciences
Research Council

Readme

Data collection document
Questionnaire

Code book

User guide




Data files

Data files related to South African Social Attitudes Survey (SASAS) 2015: Questionnaire 1 - All
provinces

All data sets Data set details Documentation ~ | Data files Outpuis ~ | Access conditions Contact

Data files
(Dissemination formats)

Data files

It is advisable to study the introductory information before using the data or related documents as it provides a systematic exposition of what the

collection entails and how it should be used. ® Comma dellmlted
Note: Old versions of web browsers such as Internet Explorer 6 could cause problems when downloading files. ° SAS
Download Access File Description I STATA Down I Oa d
ASCII FIXED & sasASoo15 Qudat Save file to disk and use as igpuiiilesem ™ @M crent programs. ° SPSS
FORMAT
- <€ * NESSTAR
COMMA DELIMITED % SASASoo15 Qu.csv Save file to disk and open in any text editor or spreadsheet. Refer to the User
guide for additional information.
SAS DATA SET SASASo015_Q1.sasybdat Save file to disk. See user guide on how to reference the data set and formats on-l i ne data ana IYSiS
ina SAS program. Dataset: SASAS2015_Q1
SAS FORMATS SASAS2015_Qu.sasybeat Save file to disk. See us| Variable q4: Q4. Do you think that life will improve, stay the same or get worse in the next 5
years for people like you?
SAS PROGRAM SASASo015 (Q1.5as Save file to disk and op
Values Categories M MW
/ - i ra £ i 1 Improved 1157 14,772,737.2 [ 5.7
SAS PROGRAM SASASso15_(Q1_LSM.sas Save file to disk and op ; Stay thesame 732 5407000 NN 255
. . 3 Get o40 10,032,960.0 [N 2¢ 5%
SPSS DATASET SASAS»o015_Q1.sav Save file to diskand op{ 5 (Deo :ootrii,ow) 253 2,058,450.3 [l 7.9%
Sysmiss 4 68,834.8
SPS5 PROGRAM SASAS2015_Q1.sps Save file to disk and op
SUMMARY STATISTICS
STATA DATA SET SASAS2015_Qudta Save file to diskand op{ Valid cases 3111 3.725116796587
Missing cases 4 58834.758
. P hi ble i i
STATA FORMATS SASASo015 Qi.det Save file to diskin foldq This veriable s numene
STATA PROGRAM SASASso15_Qi.do Save file to diskand open in STATA.
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Usage

Audiences
udonce o
Researchers Do secondary analysis of
micro data to inform scientific
work
Academics Use data and related

documentation for teaching

® Academic research project purposes
W Learning / Instruction / teaching Post-graduate Analyse the data for their
students theses or dissertations

Thesis / Dissertation
Policy-related analysis
W Other



No, it is not enough!

Research Dissemination —\.

Research Communication

Distribute

Research Up

information to Interpret or

various audiences in | transiate complex Provide an enabling
formsthatare | research findings environment for
AppropHate’ta their appropriate to beneficiaries to find

needs different audiences |34 use appropriate

information for their
own purpose

Although effective and valuable, “open” data
serves a limited audience and only in a specific way
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»y The need to go beyond

e Scientific grounded (Research evidence)

e Part of a larger science communication strategy
* Embedded in project context

* Transparency (Responsible Conduct of Research)

e User focused
e Timely
Needs based
* Understandable, effectively communicated
Usable



The requirement

Data users should be able to

Act
. Understand & .
Find What They Use What They Appropriately
Need Find On That

Understanding

V V v

* Increase e Facilitate Understanding * Facilitate
Discoverability e Increase Usability Engagement

The website should

Considerations

* User characteristics
e Statistical | Data | Information | Visual | Critical Thinking | Technology

* User objectives
e Research | Education | Fact Finding
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The proposal

Develop a web resource which will maximise the benefit that can be derived from the
South African Social Attitude Survey (SASAS) as a large-scale, repeat national survey
by

* Showcasing SASAS
e Sharing, promoting and facilitating the use of SASAS research products

* Promoting and facilitating the uptake of the findings from SASAS

Data About Life Data For Life
r—{ Institutions h * Monitor evolving social, economic
and political values among South
Economic Political .
[ el } LIVED EXPER.IENCES !N SA [ Structures ] Africans
I Soutl'f African Social .
Attitude Survey * Inform the development trajectory of

Belief (SASAS Beh . . .
o J ) [ shaviowr SA for understanding, decision and

k_( ’ ) policy making, monitoring and
Attitudes .
evaluation




The benefit

{ Scientific H Impact H Social }

The beneficiaries

Researchers

Academics

Post-graduate students

Decision makers

Media, practitioners & public

e Secondary data analysis for research

e Use data for teaching

e Secondary data analysis for theses / dissertations
e Use findings to inform the development
trajectory of SA

e Gain an understanding of the lived experiences
of the people of SA




4 The process

e Business case

e Requirement analysis
e Nature of research (and data)
e Science communication needs and strategies
e User needs
e Researcher needs
e Organisational requirements
e Best practice analysis
e Highlights: From research to use & From research dissemination to
uptake

» User, functional and technical specifications, including information
architecture design, interface design (Wireframing)

e Prototype development and testing (SASAS portal launched March 2017)

e Roll-out for other surveys (2018 onwards)
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Design from research to use

Research - Curation

Information
Products

Modes of
Engagement

User Objectives

Data life cycle

Generate

Analyse

Findings

Preserve

Conclusions

Share

Recommendations

l

Publications

DATA

Data
Documentation

Result Reports

r
|

N
J

View, print, save,
embed, cite

Data Dashboards

| J
( N\
Data Stories
| J

4 Articles, Policy A

Briefs, Impact
stories,
\_ Testimonials, Etc. )

Aggregated Data
| J
Micro Data
( N\
News Alerts

.

.

[ Social media ]\(

Narrative review

Data Visualisation

Fact Finding

Downloading Data

Data Exploration

Education

Analysing Data

p
Downloading Data

(Various formats)

Online Data
Analysis

Research

\

Social media
technologies




Design from research dissemination to uptake

e B
Give access to a comprehensive set

of research objects (data, —— Goal 1
L publications, information resources) )

Science .
Requirements

Communication

N
- \ - Describe information objects —— Goal 2
Research Increase y
Dissemination Discoverability
(& J (&
| N
e A . Provide different modes of Goal 3
Research Increase engagement Oa
Communication Understanding J
& | J |
( )\ (
Research Uptake Facilitate Providing help Goal 4
Engagement
& J &
Solicit interaction (Multi media,
formats) Goal 5
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Specifications for the South African Social Attitude Survey (SASAS):

The result

A data resource for life

SASAS
Logo

Home
SASAS
News

Structure, Governance and

Funding

Research Ethics

Making a Difference
Opportunities to

Participate
Methodology
Questionnaires
Sampling and Weighting

Data Collection

Data Processing

Data Preservation and
Sharing

Secondary Data Analysis
Data

Data by Round

Data by Theme

Find Data

Data Alerts

FAQs
Findings

Annual Insights
Thematic Insights
SASAS Publications

Download Data
Online Analysis
Data Visualisation
Look and Listen

Lived Experiences in South Africa Search

South African Social Attitudes Survey

Data Related to Democracy

Round

2008 2009

Information about theme.....

SASAS Round 13 (2015) Q1 Version 1

- Nesstar

Variables
Question
(® Q11 Trust/Distrust national govin SA |ul Ed;:;i:ri:;toen";l tzmt::q:s: trust
@ le TrUSt/DiStrUSt courts in SA IL' Variable qll:QllTrust;Ditrust national gov.in SA
(D Q13 Trust/Distrust the Independent Elec

Values  Categories

Etc.
Follow us Contact us
Find us on Facebook Contact details
Follow us on Twitter Ask for help Related Surveys HSRC
Follow us on Linkedin Leave a comment Other South African Social Logo

Subscribe to our YouTube
Channel
Receive news alerts

Science Data

Login
Using this website

2014 2015




Goal 1: Provide access to
a comprehensive set of
research products:
e Text, images, video,
audio
e Publications
e Result reports
e Data dashboards
e Data stories
e Articles, reports,
conference
presentations,
policy briefs, etc.
e Aggregated data
e Micro data

Annual Insights

Round

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Publications

Report | 2016 | Tabulation report based on the 2015...
Roberts, B, Struwig, 1., Ngungu, M. & Gordon, 5. (2016) Tabulation report based on the 2015 round of the South African Social
Attitudes Survey (SASA5). Human Sciences Research Council.

Metadata

Data Story title

Human Sciences Research Council. South African Social Attitudes Survey (SASAS) 2015: SASAS 2015 Data story title. Version
1.0. Pretoria South Africa: Human Sciences Research Council. http://dx.doi.org/doi:10.14749/1400836636.

Description
Description of dashboard...

Metadata

Fullview Print Save Embed Cite




Goal 2: Describe all

information objects:

Project, study and data

sets (also variables) and

publications, etc.

e Comprehensive
metadata

* Assign persistent
identifiers

* (Categorise
information and
information objects

News Search

Seardh

Type Date Source Media

Filter by A A 4 |

Videointerview | TV | Video| Mews and event title
Roberts, B, (2015) The Importance ofthe South African Social AttitudesSurvey (SASAS). [Video] Pretoria South
Africa: Human Sciences Ressarch Coundl. http://d.doi.org/doi:10.14748/ 140083663 6.

Metadata
MNews release | Web Post | Text| News and event title
Citation..

Metadata
Newspaper artide | Print Media | Text| Mews and event title
Citation..

Metadata
Radiointerview | Radio | Audio | News and event title
Citation..

Metadata
MNewsletter| TV | WebPost | News and event title
Citation.

Metadata
Etc.




Goal 3: Facilitate resource /
information discovery

Browsing, searching,
linked matrices

Listing with categorised
headings, sorting

Filters (system and user
initiated)

Searching (website
content, full text)
Customised metadata
search functionality
Different entry points, e.g.
data and findings per
round and theme, variable
groups

Find Data

Round

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

Search Variables

trust Seardch

Q11
8 011 Indicatethe extent to which you trust or distrust national government.

Download Data Download Questionnaire

Find Data
Round

Browse Themes

Themes Theme by Round Matrix  Data sets

Democracy SASAS Round 13 (2015) Q1. Version 1.0.

Information abouttheme... SASAS Round 12 (2014) Q1. Version 1.0.
SASAS Round 7 (2009) Q1. Version 1.0.

Theme 2 SASAS Round 6 (2008) Q1. Version 1.0.

Theme 3




Goal 4: Provide different

modes of engagement

Narrative review
Data visualisation
(view, print, save,
embed, cite)
Downloading data
Data exploration
Analysing data
Downloading data
(various formats)
Online data analysis
“Look and Listen”

You need to cite this data set

SASAS Round 13 (2015) Q1 Version 1

Human Sciences Research Council. South African Social Attitudes Survey (SASAS) 2015: Questionnaire 1- All
provinces. [Data set]. SASAS 2015 Q1. Version 1.0. Pretoria South Africa: Human Sciences Research Council
[producer] 2015, Human Sciences Research Council [distributor] 2015.
http://dx.doi.org/doi:10.14749/1400836636.

Metadata

Data Alerts

Download Data Files
Questionnaire
Variables
Demographics and Classificatory Variables
Generational and Gender Attitudes, Healt]
Maoral Issues, Mationalldentity, Nature of
Documents

Online analysis

Visualisation o

Visualisation

Select round

Select dataset

Select theme andvariable(s)

Select type of visualisstion (grephf map)

Fullview Sawve Print Embed Data




Goal 5: Providing help

Guidance documents,
including user guide,
data use information
and agreement, data
alerts

Using this website
(narrative, site map),
Help text, video
instructional
resources, FAQs,
email helpdesk

Download SASAS Round 13 (2015) Q1 Version 1.0

Human Sciences Research Council. 5outh African Sociol Attitudes Surnvey (SASAS) 2015: Questionnaire 1 - All provinces.
[Data set]. SASAS 2015 01. Version 1.0. Pretoria South Africa: Human Sciences Research Council [producer] 2015, Human
Sciences Research Council [distributor] 2015, http://dx.doi.orgfdoi:10.14749/1400836636.

Download

I 1 1 Fmxeo | [ comma
|. e ‘ | Ll ‘ | s | | ASCIH | | DELIMITED
Conditions of use

You are obliged to comply to the requirement of the User License.

Data analysis

Warning The application of weights when analysingthe data for certain
statistical procedures!
Sentence about weighting...

Guidance

Methodology

Secondary Data Analysis
Sampling and Weighting
Using Weights in Data Analysis
FACS

Ask for help




Goal 6: Solicit
interaction (multi media,
formats)
e Social media
e “How to participate”
e Comments on news,
etc.
 News (subscription)
e Submit publications,
dashboards / data
stories,
impact stories /
testimonials

News item title

Date

Text ...

Share Recommend Comment

Follow us

Find usonFacebook

Follow us.on Twitter
Follow uson Linkedin
Subscribeto cur YouTubeChannel
Receive news alerts

Contact us
Contact details
Ask forhelp
Leave acomment




The result

/ &% South African Social Attt X\ | e -
¥ —
&« C | @ https://sasas.hsrc.ac.zafhome b4 Q
S5 Apps RMS Public Data portal Intranet Info search Apps HSRC Language General My Bookmarks Temp Impaorted

SASAS o

South African Sacial Attitudes Survey

B Findin

SASAS Round 14 (2016) To which extent do you trust or distrust To which extent do you trust - & -Download data

To which extent do you trust or distrust political parties politicians

parliament 6

WatcRlthis spa

% of Total Benchwel’ght
Yo of Total Benchweight

% of Total

Don't Trust Distrust  Neither Den't Trust Distrust

Follow us Contact us Find out more f HSRC = =m
Wit B =

f Find us on Facebook % Contact details Related Surveys
Wational Seience sad SOUTH32

W Follow us on Twitter ! Send us a message Other HSRC Data Collections Techaalogs Forem
‘Winner of the 2017/2018 Data Award

https://sasas.hsrc.ac.za/home
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Thank you

Dr Lucia Lotter
eResearch Knowledge Centre (eRKC)
Human Sciences Research Council, Pretoria,
South Africa, llotter@hsrc.ac.za
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